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WORLD PREMIER

of Gilbert & Jonesd

Thespis
or The Geds Grown

M ark your calendar for Sunday No-
vember 6th. In the Durham Savo-
yards, we take great pride in keeping all
thirteen of the extant G & S collabora-
tions in performance. This is rare among
G & S groups. This fall we are raising the
bar as we present the reconstruction of
a 14th collaboration between the grand
old fellows.

Thespis is the first musical comedy to
come from the creative collaboration of
William S. Gilbert and Arthur S. Sul-
livan. Sadly, Sullivanis score has been
almost completely lost 8 only one song
survives & but Gilbertis biting libretto
remains intact. The Durham Savoyardsi
own music director, Alan Riley Jones,
has lovingly composed a new score, and
now this new multi-century collabora-
tion will come to life for the first time.

At the beginning of the story, the
Gods on Mount Olympus have grown
old and tired. They decide to take a va-
cation to earth while a group of traveling
actors takes their places. The premise
provides Gilbert with ample opportu-
nity for satire as the gods and actors mix
it up and finally return to their original
appointed roles.

The conductor will lead a cast of
soloists and chorus members in a con-
cert reading of this old and new work.

The performance will take place in the
intimate setting of the Durham Arts
Councilis PSI Theatre on Sunday No-
vember 6, 2004 at 7:30pm. There are
no advance ticket sales. Tickets will
be $5.00 at the door. Please bring cash
or check: we are not equipped to take
credit cards.

Party after Thespis
To-ga! To-ga! To-galé
It should come as no surprise that this
World Premier provides our merry
troupe of revelers with a fine excuse to
celebrate with a partyé and party we
will!

Immediately following Thespis, all
are invited to a wine and cheese gather-
ing at the home of Dierdre & Ed Ship-
man in Durham. To participate, bring
a bottle of wine and a hunk of cheese.
Printed directions will be available at
the theatre on the day of the show.

Editoris Note

Normally we would be sending out

an issue of The Happy Dispatch in No-

vember, but this issue comes to you

nearly two months earlier this year.

This is because the staff writers, the

editors, production team and, yes,

even the delivery kids were too ex-

cited about all that is going on in the

Durham Savoyards to let the news

wait any longer! So, find a comfort-

able chair and let us tell you about:

A A World Premier performance
coming up this Fall

A The show we will be staging next
April

A How we have improved and sim-
plified pricing for next yearis
show

A The results from Ruddigore

A our redesigned web site, and

A A few other pieces of business
that just must be shared with you,
our very special readers.

Web site makeover
www.durhamsavoyards.org
to get a new 0D00

\ery soon, thanks to our \Webmaster
Anthony Edwards, we will have a new
web site design. The update will include
a fundamental change in the map for
easier navigation. Most visible will be a
change to the home page. It will now be
fully allocated to promotion of our next
show. This will include visible links for
ticket sales and audience-directed in-
formation. There will also be a link to
the member areas for gigue schedules,
rehearsal notes, candid photos. Come
October, take a look at the web site
and see what Anthony has done for us.
Many thanks, Anthony, for your excel-
lent work on our site.
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Presenting Pirates
Our imPatience got the best of us

hoy Matey! Arrgh! Yo Ho Ho and

a bottle of Perrier! The Durham
Savoyards will present The Pirates of
Penzance this coming April 15-17 and
22-24 at the historic Carolina Theatre
in Durham. We are pleased to say that
the direction team of Derrick Ivey and
Alan Riley Jones, who built us a brilliant
production of Ruddigore last Spring, will
be returning again to captain our 2005
production of Pirates.

We are also excited to say that for
the first time ever, our 2005 production
is part of the Carolina Theatre season.
Many of you have received the first
mailing from the Carolina in August
including our production of Pirates. We
are thrilled about this new partnership
and particularly the additional exposure
we will gain from the Carolinais market-
ing of their season.

In conjunction with this, we have
greatly simplified ticket pricing and pro-
vided discounts for tickets to our Friends
and for sales to groups of 15 or more.
Please see the article below explaining
the entire ticket program. Tickets are
on sale now so call the Carolina while
the best tickets are still available.

| knew it started with oP6 é
but it wasnit Pirates é

There may be a few readers who
recall that the show announced in
Ruddigoreis program for 2005 was Pa-
tience. We had planned two years ago
for Patience to come after Ruddigore.
But at its meeting in May, the Dur-
ham Savoyardsi Board voted to pres-
ent Pirates in 2005 and postpone the
production of Patience to 2006.

In studying our audience trends
over the last 15 years, we have learned
that each time we present one of the
lesser-known G & S shows, we lose
some audience. Typically the audi-
ence does not return until the next
0big threed show (Pirates. Pinafore,
Mikado) is done. This observation
has the board looking at the order in
which we rotate through the G & S
canon carefully in hopes of finding
an order that allows us to present all
of the shows, while building our au-

dience over time.

Jil This program was made possible with the
*==4 support of the Durham Arts Council, Inc.

= Go to www.durhamarts.org for current
JARI} COUNGIL class, exhibit, and event listings.

Tickets, Tickets, Tickets

Good news for all of you who could nev-
er figure out our ticket pricing before!

Tickets are already on sale for The
Pirates of Penzance. You will find a sim-
plified pricing structure with significant
discounts aimed at growing our audi-
ence. Think about taking action soon so
that you can get the seats you like best.

If we got one piece of feedback most
often during Ruddigore, it was that the
ticket pricing was just too complicated.
Audience, cast and, most important,
the box office all told us that they had
difficulty understanding the price and
discount scheme last year. We heard
the call and have developed a pricing
scheme that reduces the 12 price levels
used for Ruddigore to 5 for Pirates:

1. A fundamental change has been

made in that all seats for this season will
be reserved. To join the Carolina Sea-
son we needed to conform to one of two
seating maps, both of which assign all
seats.

2. Our basic seat price is $25. Re-
search has shown us that this is about
what the market in the area will support
for amateur theatre at this time. Hav-
ing a full live orchestra should allow us,
at some time, to rise slightly above the
going rate, but frankly we have not yet
figured out how to capitalize on this.

3. From the basic $25 are several
discounted prices to promote growth
in some areas. The pricing no longer
provides any compound discounts.
Each ticket buyer gets the best price for
which they qualify. They do not get all

2005 Pirates of Penzance

TICKET PRICES

Regular  Discount
Adult $25 $20
Senior $23 $20
Student $15 $15/10*

0 All Seats Reserved &

Discount Prices apply to
A Pick 3 series patrons
A Corporate patrons
A Groups of 15 or more
A Donors at the Peer level and higher
A All cast sales**
*$10 special Family Evening discounted
price available to ages 18 and under
(Friday evenings, April 15 & 22 only)

**Box ofpce handling fee will be waived on
all cast sales

discounts for which they qualify (this
was the practice that drove the box of-
fice to distraction in recent years).

4. Senior Citizens automatically get
a discounted price of $23 if no other
discount applies. From our audience
survey, most of our Senior buyers will
be eligible for other larger discounts in-
stead, resulting in a lower price.

5. The largest discount price group is
at the $20 level. This will include adult
tickets for all group sales, cast sales, sales
to Savoyard Friends (at the Peer level
and above), 0Pick 3¢ sales through the
Carolina Theatre, and Corporate sales.
We have offered this significant dis-
count to encourage group sales. Group
sales, in general, appear to be our best
source of audience development.

6. The basic student price will be
$15 with one exception (below)

7. We have designated the two Fri-
day nights of the show as Family Eve-
nings. On these nights, persons age 18
and under will qualify for a $10 ticket
price. There will be some other activi-
ties added to these evenings to appeal
to young audience members.

If all this is too much information,
the table above summarizes the same
information.







